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	 merrimack valley magazine is your EXCLUSIVE guide to 

community, culture and cuisine in the greater Merrimack Valley region. 

In each issue, we bring you the stories behind the headlines - biographies 

of the famous and not-so-famous; history of the region; community and 

business organizations; artists, musicians, educators, business people and 

life throughout our region. We showcase nearby destinations and day-

trips, the latest trends in fashion, the hottest places to shop, the best 

places to eat and the chefs that create the finest in local cuisine. mvm 

is your one-stop-shop for expert advice on home design, landscaping and 

backyard living. We know what Valley people are doing for fun, and 

uncover the hidden gems of this region steeped in history yet on the 

cutting edge of new technologies and ideas.

	 The new and improved www.mvmag.net contains extensive

restaurant listings and reviews, arts & entertainment calendar, community 

calendar, terrific stories from the archives of merrimack valley 

magazine and much, much more!
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top ten reasons to advertise in
merrimack valley magazine
10.  	On a cost per household basis, advertising in mvm is significantly less expensive than 

advertising in ANY other area magazine – our circulation is not wasted on far-away towns, nor is 

it restricted to one particular town. Readers’ homes are close and easily accessible to your business. 

9.  	 According to Fairfield Research Study’s integrated marketing report, magazine advertising 

increases your business’ credibility – adding online ads to your magazine advertising campaign 

increases overall ROI by 36%.

8. 	 mvm offers integrated mixed-media marketing campaigns in one ad buy – our website, 

www.mvmag.net, gets tens of thousands of unique visitors per month and features past-

published stories as well as exclusive web content, a Dining Guide, photo galleries and more.

7. 	 mvm features strong, intelligent, hyper-local content that appeals to a variety of readers – 

none of our content is ever sold.

6.  	 60:40 editorial to advertising ratio means that your ad will NEVER be buried – every ad 

is on the same page as (or across from) editorial content, which means eyes are on your ad. Your 

competitors’ ads are never featured on the same spread as yours, increasing your visibility. These 

are guarantees offered by no other area publication.

5.  	 In addition to circulating to homeowners, mvm circulates to over 1,000 area businesses 

including doctor and dentist offices, which put the magazine out in waiting rooms. When you 

consider pass-along, this translates to tens of thousands of your neighbors reading every issue.

4. 	mvm hits the most affluent demographic in the region, reaching people making over $100k 

annually and owning homes tax assessed at $350k+.

3. 	mvm is locally owned and operated – we employ local people, and ALL of our content is 

both locally-focused and original; virtually all photos, illustrations, and writing are done by local 

photographers, artists, and writers.

2. 	mvm is the ONLY high-end magazine in the region that focuses circulation on all of 

northeastern MA and southern NH; all in one media buy.

1. 	 BECAUSE MAGAZINE ADVERTISING WORKS! 
Just ask any of our advertisers, we’ve included some testimonials on the back page.
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market area & circulation:

	 Each issue of merrimack valley magazine is mailed to more than 20,000 

homeowners and businesses and is available at newsstands throughout the region.

	 We mail more than 18,000 copies to affluent homeowners whose household 

incomes exceed $100,000 and whose homes have a tax-assessed value of at least 

$350,000. Paid subscribers and complimentary copies to business and medical 

offices make up the other 2,000 mailed copies.  

	 Combined mailed and single copy sales result in more than 21,000 copies of 

every issue being distributed and with an estimated average of two people reading 

each issue, our total readership exceeds 42,000. 
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   2011 / 2012 planning calendar & deadlines

Issue Special Section
Ad Space Close / 
Materials for mvm 
to design your ad

Press Ready 
Materials Due Publication Date

Mar/April ‘11 Medical Feb 4, 2011 Feb 11, 2011 Mar 7, 2011

May/June ‘11 Innovation April 1, 2011 April 8, 2011 May 2, 2011

July/Aug ‘11
Guide to Summer Fun 

& Outdoor Living
June 3, 2011 June 10, 2011 July 5, 2011

Sept/Oct ‘11 Home Decor Aug 5, 2011 Aug 12, 2011 Sept 6, 2011

Nov/Dec ‘11
Holidays, Gift Guide & 

Cooking with Local Chefs
Oct 7, 2011 Oct 14, 2011 Nov 7, 2011

Jan/Feb ‘12 Bridal Guide Dec 2, 2011 Dec 9, 2011 Jan 9, 2012

Mar/April ‘12 Medical & Education Feb 3, 2012 Feb 10, 2012 Mar 5, 2012

Massachusetts:

Amesbury
Andover
Billerica
Chelmsford
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Georgetown
Groveland
Haverhill
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Newburyport
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Tewksbury
Tyngsboro
Westford
West Newbury
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design services: Advertising Design Services are available to help 

you maximize your advertising dollars. Our designers have decades of experience 

creating ads for all types of companies: retail, business, health care, restaurants 

and more. We’ll work with you to create a clean, effective ad that brings results. 

Design rate: $95/hour. Please call your Sales Manager for details.

ad spaces 1 & 2
230 pixels wide x 230 pixels high. 
Static JPEG or GIF
( no animation or Flash ).

ad spaces 3 & 4
230 pixels wide x 100 pixels high. 
Static JPEG or GIF
( no animation or Flash ).

 online advertising rates

Ad Space Ad Size Online Only
Online with mvm

print contract

Space #1 & 2 230 pixels x 230 pixels $165 / month $125 / month

Add $30 / month for guaranteed top ad position. Ad spaces rotate every 10 seconds.

Space #3 & 4 230 pixels x 100 pixels $95 / month $70 / month

Add $30 / month for guaranteed top ad position. Ad spaces rotate every 10 seconds.

All rates are per month with a minimum commitment of one month. Credit card required to be on file and will be charged on the 1st of every month 
in advance. All web contracts are recurring one month contracts until terminated by the advertiser prior to the 1st of the next month/billing period. 
If paying by check, there is a six-month minimum payment required in advance. Copy changes are allowed monthly with 15 days notice of copy 
change. Initial ad design is included in price with copy changes billed at $95 per hour in quarter hour increments.
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follow us on:
Locally owned and

operated since 2006

I have advertised in mvm since early 2009 and I am very 

pleased with the results. In today’s day & age of changing 

media, return on investment is the only way to really gauge 

success. mvm has proven to me & my bottom line that their 

locally focused magazine is the right choice.

		  Sincerely,

		  John Nardozza

		  Owner, Andover Landscape Construction

First and foremost, thank you for the recent opportunity 

to have an article featuring ND Landscape written in your 

magazine. I know your magazine catches the attention of 

many, and we’re proud to be a part of it. I have advertised 

in a lot of different media and just started advertising in 

merrimack valley magazine. The results have exceeded 

my expectations in customer leads especially due to the fact 

that I have only advertised for a short time. Keep up the great 

work producing beautiful, interesting magazines.

		  Sincerely,

		  Nick DiBenedetto

		  President, ND Landscape, Georgetown

My family and I own an upscale lighting showroom in North 

Andover and a Laundromat in Lowell. We need an advertising 

tool that will not only give us the coverage that we need but 

the best bang for our buck as we grow our business. We have 

received more response from our ad in mvm than larger ads 

we’ve placed with competitors... Plus Leigh and her staff always 

take such good care of their clients! merrimack valley 

magazine is growing to new heights with each issue and we 

are thrilled to be a part of their success. 

		  Sincerely,

		  Donna Christopulos - Owner, 	

		  Design Lighting, North Andover		

		  Spin City Laundromat, Lowell, MA

We are pleased to be advertising our restaurant in merrimack 

valley magazine. The magazine is a first class publication 

and the way you have handled yourself working with us 

reflects that. I have found from our first meeting that you have 

been easy to work with and have been sensitive to our needs 

and time constraints. You have been thorough and efficient 

in putting quality ads together and getting proofs to me. 

It really comes across that you like what you are doing and also 

that you are enthusiastic about promoting our restaurant as well 

as the magazine. We truly appreciate all your efforts.

 

		  Sincerely,

		  Rebecca Ingalls 

		  Owner - Palmers Restaurant & Tavern, 	

		  Andover

I have been an advertiser with merrimack valley 

magazine since its inception. The magazine’s staff is very 

friendly and helpful with all our needs. They have provided our 

business with sound advertising advice. We commonly receive 

many new patients to our practice as a result of advertising 

with the magazine. We have a hard time keeping the magazine 

in the waiting room as patients seem to walk out with them 

constantly.

		  Dr. Teresa Burtoft

		  Foot Health Center of Merrimack Valley,

		  North Andover
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